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Marker commentary 

This Scholarship Design submission settled on creating an advertising campaign for the 
brand Oceano, exploring the effects of sunscreens on the environment and the impacts of 
chemical spills into oceans. The workbook documents the journey towards finding a topic of 
personal interest that focuses on environmental concerns, preservation, and care 
surrounding coral reefs and marine life.  
In critically considering a range of possibilities that sat in real-world contexts, the candidate 
was able to identify a flexible and generative set of briefs. The campaign includes a logo, 
floating keychain, poster, recyclable plastic sunscreen bottle, 3D information booklet, and an 
interactive exhibition space – all of which are contextually well-handled. For example, the 3D 
information booklet (included as a concertina fold-out on the folio) has a tactile quality, 
achieved through topographic map-like layers and cut-outs, raised relief captions, and 
interactive flaps (information windows).  
There is a strong sense of the candidate’s hand in the making, which inserts a sense of 
personal conviction along with the informative text (copy writing) and visualisation. Materials 
were chosen to make products conceptually relate to the brand – the floating keyring is 
made from cork and buoyant material. This environmentally friendly attitude is present 
throughout the entire enquiry with the generation and use of motifs, typography, colour, and 
scale contributing to the fun and interactive elements and overarching tone the candidate 
wanted to impart. Issue-appropriate questions were asked when developing the collateral for 
the various self-designed briefs by utilising well-researched data and existing companies 
and brands on the market.  
Solutions to problems posed are dealt with through strong material exploration and hands-on 
making. The workbook shares the successes and failures of the candidate’s working with 
plastics and resources aligned to the topic and the point where innovation and potential 
design solutions came to the fore. The workbook analyses ‘how’ ideas could be put into 
action through problem-solving feasibility and the practicalities of repurposing materials into 
forms, such as making the sunscreen bottle through heat processes. An experimental 
approach is employed throughout the folio work, with the candidate taking their own 
photographs to recognise visual qualities that link media to the ocean, such as the aesthetic 
of the melted plastic. 
The candidate engaged with briefs that operate at different scales and require design-
appropriate ambitions. They met these through constant attention towards the potential 
reception of each outcome and having a sharp focus on the knowledge and experience they 
wanted to communicate to a learning public, including the purpose and functionality of the 
various design propositions. 

 

 




