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This is an example of the second part of a multi-part assessment task. The accompanying resource
material would be provided in a separate resource booklet.

ASSESSMENT TASK

(b) Identify and describe ONE decision made in relation to rising food costs by a business.

RESOURCE

Supermarkets team up with local food banks to boost kai stocks

Supermarkets in New Zealand have joined forces with local food banks to support families in
need, due to rising food costs. The Family2Family Food Bank Appeal encourages customers
to donate food items or purchase pre-filled bags for $20, with New World matching each bag
donated with a $20 contribution, up to a maximum value of $250,000.

Craig Williams, who has owned New World Waitara for five years has tailored the
Family2Family bags to meet the specific needs of his community. Williams also established a
$3,000 account credit for his local food bank, Waitara Pataka Kai, enabling them to purchase
essential items in bulk, such as toilet paper, coffee, and tea, when supplies run low.

The Family2Family Food Bank Appeal extends across all participating supermarkets
nationwide, and runs until 7 May. Customers are encouraged to contribute to the campaign by
donating items or purchasing pre-filled bags. The initiative serves as a crucial source of support
for families experiencing financial difficulties, providing them with much-needed food and
essential items. Through these combined efforts, participating supermarkets and local food
banks aim to make a meaningful difference in their communities and alleviate the challenges
faced by vulnerable individuals and families.

Sources (adapted): https://www.scoop.co.nz/stories/PO2304/S00141/new-worlds-family2family-foodbank-appeal-is-back-with-
the-supermarket-giving-20-for-each-customer-donation.htm; https://www.stuff.co.nz/taranaki-daily-news/ 131862708/ waitara-
supermarket-teams-up-with-towns-foodbank-to-boost-kai-stocks

Image: Hunt, D. AAP. https://theconversation.com/supermarket-price-deals-the-good-the-bad-and-the-ugly-40703





