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Level 2 CONCEPT FOR ECO CAMPAIGN 2014

‘What eco issue are you going to promote?
I am trying to promote the Tiny House Movement to encourage simplistic housing and living.
These houses are

friendly and

Where can/will you find information about this issue?

You can find information on this issue online, in magazines, newspapers, interviews and
friends.

Who is your campaign aimed at?

This campaign is aimed at single people, couples, or small families. Adults interested in the
Tiny Houses are usually between the ages of 25-50. Most people interested in the Tiny
Houses are planning on building their own. 55% of Tiny House owners are female and 45%
are male.

what kind of campaign slogan could be used to promote your campaign Think up at
least 2.

Think/Thinking inside the box
Thinking outside the box
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